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Professional
Development
| Cultural Inmersion 3 ECTS 3 ECTs 3 ECTS

Emerging Markets

Applied Marketing

Digital Transformation
Innovation & Entrepreneurship

Minors: MINORY/ Elective | 5 ECTs MINOR!/ Elective IV 5 ECTS
Commodity Trading
MINORY/ Elective Il 5 ECTs MINOR!/ Elective V 5 ECTs
MINORY/ Elective Ill 5 ECTs MINOR/ Elective VI 5

ECTS

Note: this study plan is subject to modification *Semesters when it is possible to participate in an international exchange program
**Mandatory module for all students, even those away on international exchange
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